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RADIO COMMERCIAL 

	Your Name: 

	Product Advertised:


 GRADING RUBRIC

Your commercial score will be converted to a percentage (100 points possible).

	
	4
	3
	2
	1

	Script
	The script is complete and matches the commercial; script is attached to this rubric and turned in.
	The script is complete and matches the commercial with only one or two minor changes; script is attached to this rubric and turned in.
	The script is complete, but more than two differences are in the commercial.
	The script is incomplete.

	Topic
	The commercial is realistic with a realistic product.
	The commercial has a “real” product, but not a realistic feel.
	The commercial feels realistic, but the product isn’t realistic.
	The commercial is not realistic and the product is not realistic. (Get real!)

	Length
	Exactly 30 seconds or one second short
	2-4  seconds under
	2-4 seconds over
	At least five seconds over or under 

	Volume
	Sounds are appropriate in volume; words can be understood over sound effects or music.
	Most sounds are the right volume; overall music or voice could be a little louder or softer
	Some parts are hard to hear or understand due to poor volume
	Poor volume control is demonstrated

	Music
	Background music is present and appropriate.
	Background music is present but lacks consistency and even flow.
	Background music is present but does not go well with the commercial.
	No background music is present.

	Fades
	Fades are used in the correct locations.
	Fades are used with the exception of one location.
	Fades are poorly used. Needs more fades.
	No fades.

	Sound Effects
	Two or more sound effects are used that get your attention and go with the ad
	One effect is used, but more could have been used to really create the environment
	One sound effect is used but does not contribute much to the ad or is inappropriate.
	No sound effects are used.

	Narrator
	The voice(s) of the narrator matches the ad perfectly, is clear and easy to understand: gets the message across
	The voice of the narrator matches the ad but contains no enthusiasm (sounds like reading)
	The voice of the narrator does not match the ad theme OR isn’t easy to understand.
	The voice of the narrator doesn’t match the ad theme AND isn’t easy to understand

	Attention
Getter or

Interest Grabber
	Exciting ad; catchy jingle, song, slogan, and/or an appropriate form of propaganda are used.
	Ad is ok, but it just lacks something exciting. Does not grab the listener.
	The ad does not help the listener remember the product; boring.
	I want to turn my radio to another station---this ad is bad!

	Overall Impression
	Excellent radio spot!
	Pretty Good radio spot!
	Average radio spot
	Below average radio spot

	File Name and Location
	Final project is named “Last Name First Name, Radio Commercial” and exported to Local Disk and server. 
	Final project is named improperly OR not saved to proper location
	Final project is saved in wrong location AND named incorrectly
	Final project is not saved or named…teacher had to track it down.



	Comments and Score:


